About APRA

The African Public Relations Association (APRA) is the successor organisation to the Federation of African Public Relations Associations (FAPRA) that was inaugurated in 1975 in Nairobi Kenya. Three decades after, APRA has now been registered in Nigeria in March 2008 with similar aims and objectives. They include but not limited to the following: 

· To be the clearing house for public relations information in Africa

· To set standards of public relations practice through its code of ethics.

· To foster the establishment of national and sub-regional public relations associations so that the profession can flourish in the continent.

· To promote African Unity and Co-operation especially as consultant body to the African Union and its various agencies.

· To publish bulletins and journals on public relations in Africa.

· To affiliate with all other similar international professional bodies.

These aims and objectives are complemented by the Codes of Professional Conduct approved by its Council.
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FACT SHEETS
APRA’s GROWTH.

Thirty three years after the great even of June 1975 in the “Green City in the Sun” of Nairobi, Kenya, history was again made at the exquisite Golden Tulip Hotel, Kumasi where the Council and the Annual General Meeting endorsed the registration of the Association of African Public Relations Practitioners (AAPRP) with the corollary Trade Name African Public Relations Association (APRA)  in Nigeria to continue to exercise the aims and objectives earlier established. 
A hundred and sixty delegates from many parts of the African continent namely Ghana, Nigeria, Uganda, Kenya, The Gambia, South Africa, Zimbabwe, Sierra Leone, and Cameroon gathered in Kumasi, Ghana for the 2008 All Africa Public Relations Conference and Annual General Meeting. The theme of the conference was “Corporate Social responsibility: Global Trends and Public Relations Implications”
The main objective of FAPRA, now APRA, remains “The attainment of the highest standard of professional practice of Public Relations in Africa.”
Since 1991, some members of the association expressed concern over its inability to be self financing and self sustaining as it has to depend on the benevolence of some governments in the continent. Furthermore, membership, based on national Associations was dwindling as it became very difficult to have all the regions adequately represented. By 2004, the idea of expanding the membership base of the association became a reality when about 50 members were admitted. This was short lived as the National Associations protested against the decision.

Finally in Johannesburg in June 2006, the Annual General Meeting, the an assemblage of participants recommended to the Council that it was time the association began to have individual members as the way forward for public relation professional in Africa. While this was being handled through amendments to the constitution, the issue of the legal status of the association came up and in June 2007 in Kampala, Uganda, it was agreed that Nigeria should register the association as a legal entity as well as host the headquarters. All these have now been consummated in the reengineered Association of African Public Relations Association with six tiers of membership – National Associations, Corporate, Senior, Associate, Affiliate and Student Members. 
AIMS AND OBJECTIVES OF APRA

APRA shall:

· Be the clearing house for information in Public Relations in Africa

· Set standards of Public Relations practice, through a code of ethics.

· Foster the establishment of national and sub-regional public relations associations so that the profession can flourish in all parts of Africa.

· Promote African Unity and Co-operation especially as consultant body to the African Union and its various agencies.

· Publish bulletins and journals on Public Relations in Africa.

· Affiliate with all other similar international professional bodies.

GOVERNING COUNCIL

The Constitution (amended 2008) provides for 
The following:

Executive Council– President, Vice President, Secretary General, IP President and IP SG. 

Governing Council-President, Vice President and Secretary General

· Past Presidents, Past SGs, All Presidents of National Chapter Associations

· Chairmen of Board Committees (Accreditation, Ethics & Professional Standards, Consultants Forum and Educators Forum)

· Country Representatives (National Associations) :  

3    -
14
-     1

15     -
29
-     2

30     -
44
-     3

   45
and above
-     4

The Council will be elected bi-annually and members can offer themselves for re-election.
Each country would be expected to elect the leaders of their APRA Chapters through elections for which only paid up Senior Member grade are eligible. 
Currently Kate Bapela is the President and Chairperson of the APRA Executive Council, Peter Mutie, Vice President and Wole Adamolekun, Secretary General. The past Presidents are Jesse Opembe (late), Bob Ogbuagu, Mohammed El Gohary, Nabanyin Pratt, Mike Okereke, Victor Nartey, and Joseph Emmanuel Allotey-Pappoe.

FUNDS

Funds of the Council are to be derived from subscriptions from the 6 membership categories as well as levies. 
Agreed annual subscription are as follow: National Associations ($500); Corporate Member ($500); Senior ($200); Associate ($100), Affiliate ($50) and Student ($50).  A $50 application fee is charged for new members. National Associations are required to endorse members’ application and would be remitted 10% of dues from all their members by APRA. The decision is to ensure that National Associations are viable and active in professional training and education. 
Joint Auditors were to be appointed annually or as desirable to examine the accounts of the National Chapters and the APRA Secretariat.
MEETINGS

In view of the vastness of areas covered by APRA and varying idiosyncrasies of the individual countries, it was agreed that:

The delegates Conference will serve as FAPRA’s Annual General Meeting or extra ordinary meeting, which should be held at least once a year.

Quorum at the Annual General Meetings should be three fifths (3/5) of membership.

CODE OF ETHICS

The Codes of Professional Conduct approved, provides among other things: 
· That a registered member of the National Public Relations Associations subscribing to the Code, shall conduct his/her professional activities with deep interest for the public interest

· That APRA members shall, at all times, deal fairly and honestly with his/her clients or employer

· That a member shall not intentionally disseminate false or misleading information.

· That a member shall not engage in the practice which tends to corrupt the integrity of channels of public communication nor use any “manipulative” methods or techniques designed to create subconscious motivations which the individual cannot control of his own free will and so held accountable for the action taken

· That members shall not represent conflicting or competing interests without the express consent of those concerned given after full disclosure of the facts.

     Other provisions include:

· the discouragement of touting or advertising calculated to attract business unfairly;

· forbidding members not to intentionally injure the professional reputation or practice of other members

· seek to supplant another member with his/her employer or client

· preventing the serving of the interest s of any foreign government or agency without revealing the full extent of the relationship to the national association.

· Provides for members to co-operate in upholding and enforcing the set code.

There still exist great challenges for the officials in the discharge of their duties such as distance, poor communication, and funding. Council meetings are difficult to hold and members find it difficult to remit the annual subscription. Creative solutions are being evolved to tackle there problems
Just as was the case at the beginning, the Executive Committee members continue to carry out their APRA responsibilities from their individual countries and personal resources.

The old logo depicting the map of Africa enclosing a dedicated traditional drummer has now been rested. In its place, APRA’s new logo symbolising Africa’s five regions and globalised communication as shown by the concentric circles. 
APRA’S MILESTONES

Establishment – June 10, 1975 in Nairobi, 
                      Kenya.

Corporate Registration – March 30, 2008, 

                      Abuja, Nigeria.
The main objectives of APRA were to set standards of public relations practice in Africa and to foster interaction and exchange of ideas among members and member nations. 
The headquarters of FAPRA was located in Nairobi, Kenya (1975 – 2007) through its Ministry of Foreign Affairs. In June 2007 FAPRA was relocated to Abuja, Nigeria and was registered at the Corporate Affairs Commission as Association for African Public Relations Practitioners (AAPRP) and the Federal Ministry of Commerce and Industry Trade Name, African Public Relations Association (APRA).  
National Associations are urged to pay up their dues as at when due and form local chapters to ensure that the ideals of APRA continues to be propagated. 
Strengthen the National Associations and make them viable.

Pursue a deliberately planned drive to ensure that the various national governments accept public relations in their programmes.

Improve and strengthen relationship with other international organisations such as IPRA.

Publish a Newsletter/Magazine to be called “APRA News”

Make spirited contacts with the Franco-phone countries and other Anglophone countries to join hands with APRA.

Develop an Accreditation Certification System
Past Presidents and Secretary Generals remain members of the Council

To prosecute these various objectives, members of Council are given individual, regional and other assignments
Somehow, IPRA Conferences served as a rallying point to rekindle APRA spirit each time it gets sleepy. Egypt 1999.
CHALLENGES

Membership is still a problem hence the resolution in 2006, 2007, 2008 that National Public Relations Associations/Societies and Institutes whilst remaining members, 5 other tiers of membership have now been accepted to grow APRA to become the reference professional association for public relations in Africa.

Professionalism and certification in the practice of Public Relations is a challenge that is receiving great attention presently.

The Future

APRA has been working hard to put in place an accreditation system for its members. This effort and other professional education programmes of the association would be the new focus.
APRA is determined to restructure the association to be better able to achieve the aims and objectives for which it was established. 
PAST CONFERENCE THEMES (some):

1975  -  “Communicating With the Third World”

1984  -   “Public Relations in Africa: Prospects 
              and Challenges”

1999  -     “Managing Corporate reputation: 
                The Challenges of the 21st Century”

2004  -     “Africa, Good Governance & the 
                Challenges of Public Relations.”

2005  -      “Unlocking African” Potentials
2006  -      “Managing Africa’s Reputation”

2007  -     “Africa’s Diversity: Communicating

                the Opportunities”
2008  -     “Corporate Social Responsibility:

                Global Trends and Public Relations 

                Implications”
Below is a list of past hosts of the All Africa Public Relations Conference (AAPRC) from inception:

Past Hosts of All Africa Public Relations Conference (AAPRC) 1975 - 2008
1975 - Nairobi, Kenya, 

1980 - Lagos, Nigeria

1981 - Accra, Ghana 

1984 - Owerri, Nigeria 

1987 - Zimbabwe 

1989 - Nairobi, Kenya

1990 - Abuja, Nigeria

1991 – Kampala, Uganda

1992 – Abidjan, Cote d’Ivoire
1993 - Dakar, Senegal

1994 - Accra, Ghana

1995 - Nairobi, Kenya

1996 - Cote d’Ivoire
1997 – Zimbabwe 

1999 – Abuja, Nigeria
2000 – Accra, Ghana

2001 – Accra, Ghana
2004 – Abuja, Nigeria

2005 – Nairobi Kenya
2006 – Jo’burg, South Africa
2007 -  Kampala, Uganda

2008 -  Kumasi, Ghana
Looking Ahead:

2009  -  The Gambia

2010  -  Nigeria

2011  -  Kenya/Zimbabwe
The Conference over the years continue to draw participants mostly from the West, East and Southern Africa countries. Efforts are being made to get the North and Central African sub-regions to show more interest in APRA as they were part of the continental body at the beginning. Also the Francophone national associations, 2 of which had hosted APRA in the past are being approached to renew their interest.  
APRA continues to identify with developments around the world particularly continent wide programmes aimed at seeking solutions to developmental problems in Africa.

….setting standards for the practice of public relations in Africa
E-mail: aprasecretariat@yahoo.com
APRA Group:
http://groups.yahoo.com/group/apra_group
Group Email: apra_group@yahoogroups.com
Website: www. afapr.org
_1275460520.unknown

